
Believe it or not, 3D movies have been
around for three quarters of a century, 
yet retain their appeal. 

Though they were first shown in 1922, 
they gained favour in the ‘50s, when
movie studio executives worried that a 
new medium, television, would steal 
their audiences. 

What was required was a hook to bring 
people back into cinemas.

Arch Oboler’s ‘Bwana Devil’ started the
craze. It premiered on November 26,
1952 starring Robert Stack, Barbara
Britton and Nigel Bruce. 

An African adventure film about man-eating
lions that would jump off the screen at
you, it made for pretty exciting watching
when the process worked right.
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VISITORS WELCOME NEW
HIGH-TECH ATTRACTIONS 
A 3D movie, a film projected on a 180-degree screen and the virtual reincarnation of an
historical icon are clearly adding to Johannesburg’s tourism appeal.

Early response suggests they’re going a long way to attracting visitors to what ranks as one
of the city’s most spectacular high-tech tourist drawcards: the SAB World of Beer.

“We’re seeing a good growth in footfall,” says World of Beer manager, Frank Johnson, 
“and visitor feedback confirms that the new high-tech additions are big attractions.”



Visitors view the 3D movie in the Egyptian tomb 
and test the touchscreens for information about 
their favourite beer brands.

CALL US TODAY! Telephone today to make arrangements to tour the mind-boggling revamped World of Beer
with your friends. You’ll never forget the experience. The number: 011 836 4900.

NEW HIGH-TECH ATTRACTIONS 

book your tour today

mouth-watering menus

two complimentary beers

If your doctor
says ‘watch your

drinking’, 
find a bar with 

a mirror: 
John Mooney 

A tour begins with a face-to-face meeting
with founding brewer, Charles Glass, made
real by six large plasma screens that allow
Charles to seem to walk among visitors.

In a simulated tomb of the ancient
Egyptians, three-dimension film enables
an old brewer to throw a tablet of 
hieroglyphics into the air and leave it 
suspended.

In the high-tech surrounds of what’s
known as the Brands Hall, touch screens
enable the beer connoisseur to explore
every detail of his favourite brand.

The climax of a visit is an eye-popping 
experience of a film celebrating the 
day in the life of a South African beer
drinker, on the only 180-degree screen in
the country.           

Tempt your 
taste buds




